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Marketing translation services that remove pain  
and friction points for the central marketing team  
The Domino Group is a leading manufacturer of coding and printing solutions and supplies, 
selling their solutions in over 120 countries worldwide. Domino has ongoing translation 
requirements for a variety of content including product information sheets, press releases, 
technical and marketing materials and digital assets. Domino has also required multilingual 
website translation and localisation, as part of their global growth strategy.

The resources needed to manage complex global marketing campaigns and website translation 
projects, can often cause problems for central marketing teams. Domino needed a translation 
partner that was willing to take on many of the project management responsibilities involved, 
and work closely with their local market language leaders as well their website developers. 

By liaising with local market specialists directly and putting in place processes to streamline the 
translation and review process, Comtec was able to remove many of the friction points that can 
adversely affect a global marketing campaign. Similarly, by collaborating with Domino’s website 
developers we were able to speed up the project so that their multilingual websites were 
launched on time. 

Here are some of the tailored solutions we provide to meet Domino’s needs:

Close collaboration with website development agency for seamless workflow
Comtec worked closely with Domino’s in-house technical team and external web software developers to establish an effective process for the exchange of content from 
their CMS.

Build relationships with Domino’s in market language leaders
Comtec has supported Domino’s central marketing team in establishing the network of local market language leaders, securing their buy-in and making sure their time 
is used as efficiently as possible. By establishing an effective workflow supported by a range of useful online tools to manage the review, invaluable feedback is collected 
from the local market language leaders on an ongoing basis: ensuring all content is fully localised for each individual market. 

Develop translation memories and deliver consistent and precise terminology every time
Using the latest sophisticated translation memory software, we have developed an extensive memory for all languages for Domino. These memories continue to grow as 
more projects are completed. There are a host of benefits, including faster turnaround times, reduced translation costs and consistency of translations from one medium 
to another. It also enables us to handle large volume projects within tight timescales whilst ensuring quality and consistency are achieved.

Reduce project management workloads and stress
By collaborating with Domino’s website developers and working directly with their local market language leaders, we have been able to remove some of the project 
management responsibilities associated with multilingual marketing campaigns. This has given Domino’s central marketing team peace of mind and has also had a positive 
impact on turnaround times; removing many of the friction points that slow down the process.

Fast Facts

30 years of translation experience
An award-winning translation agency, Comtec 
provides fast, accurate and high-quality 
translations in over 200 languages. We’re the 
trusted language partner for many leading 
companies who call on our expert knowledge 
of international business and languages to help 
them expand into new markets overseas. 

“We have been working  
with Comtec for four years and have been 
 very pleased with their services. They have 

developed very close working relationships with 
our language leaders across the globe, delivering 

everything from brochures to videos, social media 
content, press materials and websites. They really 
do operate as an extension of our team and we 

look forward to working alongside them on many 
more successful launches moving forward.” 

Distribution Marketing Manager for  
Domino, Sheila Richardson


